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But for nearly two
decades, the way we
searched for information
online was defined by this
idea of ten blue links.



You ask a question
and you receive a list
of relevant web

pages in return.



This era has been detined by "search” engines,
but were taking a ditferent approach.



Werean
answer engine.



Search like never before.



We've designed our product tfrom the ground up so Al
will read relevant information from the web and
synthesize it tor you in a conversational way.



We prioritize accuracy and the
user experience so we can
avoid some of the errors seen
by other companies that have
tried to implement Al
overviews with poor results.



With each response, youlll
receive a list of sources at the
top so you know exactly what
our technology referenced
when answering your question.



Our technology can also parse
out which information is high
quality, so we can serve better
answers.



Company Valuation

$1B+

Supported Languages

28

Total App Store Reviews

Average Rating

4.8

Total Downloads

2M+



Total US Queries (M)

8Xx growth over
last 12 months
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Online advertising
S changing.



1  Gartner, 2024
2 Alan Antin, VP Analyst at Gartner
3. Inc.com, 2024

GenAl solutions are
lbecoming substitute answer
engines, replacinguser queries
that previously may have
been executed in traditional
search engines.

This will force companies to
rethink theirmarketing channels...

Alan Antin, VP Analyst at Gartner



https://www.gartner.com/en/newsroom/press-releases/2024-02-19-gartner-predicts-search-engine-volume-will-drop-25-percent-by-2026-due-to-ai-chatbots-and-other-virtual-agents
https://www.gartner.com/en/newsroom/press-releases/2024-02-19-gartner-predicts-search-engine-volume-will-drop-25-percent-by-2026-due-to-ai-chatbots-and-other-virtual-agents
https://www.gartner.com/en/newsroom/press-releases/2024-02-19-gartner-predicts-search-engine-volume-will-drop-25-percent-by-2026-due-to-ai-chatbots-and-other-virtual-agents
https://www.inc.com/kit-eaton/forecast-ais-rise-will-cut-search-engine-traffic-affecting-advertising.html

By partnering with Perplexity, brands
can reach, educate, and spark
curiosity of potential customers at
nigh-leverage moments.




Highly-educated, high-income, leaders in their professions

Our Users (US)

Undergraduate degree Graduate Degree

82% 45%

Senior Leadership Position*  High-income white collar™*

30% 65%



High-signal queries; high engagement on follow-up questions

Our Queries (US)

Daily Queries per DAU Follow-up Questions
/7.5 467
Desktop Mobile

55% 45%



Perplexity Ads



Answer page
takeover



Sponsored media
alongside answer



Sponsored "Related
Question" below answer






Additional branded
explanatory text



Clicking the
sponsored guestion
triggers an answer like
an organic question



Additional opportunity:
Joint display ads on
third-party properties






Key Advertising Categories

Q4 Launch

e Technology e Science

e Health / Pharma e Travel

e Business, Industrial, and B2B e |nternet and Telecom
e Arts and Entertainment e Games

e Finance e Automotive

e Food and Beverage e Home and Garden

e Sports e Beauty and Fitness

e Retail and Shopping



Brand Safety

Locked answers to Sponsored Related
Questions

Answers (and all accompanying content) to your
Sponsored Related Questions are approved ahead
of time, and can be locked, giving you comfort in
how your brand will be portrayed in an answer.

Blocked terms

You can prevent your Ads from showing up in responses
to questions that contain certain words or phrases.

Answer Page Takeover
100% share of voice on answer pages



Reporting, Analytics, and Insights

Initially...

Number of queries in your
category

Number of queries that met
criteria to show an ad

Impressions delivered

Unique impressions

Clicks of sponsored media

Clicks on Sponsored
Related Question

Clicks on links to your
website

Sample queries about
your brand

Future...

Insights: what questions are
being asked about your brand

Additional data to improve ad
personalization and relevance

.. and more



o Select few partners

Pe rplexrty Ad S » Exclusive category ownership

through end of year

Seeking charter partners | |
for Q4 launch e Early input into Ads product

roadmap



What will you learn?



