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Joining today

TOM ASHBY

Global Lead, Media 

Services

RYAN KANGISSER

CSO

JACK SHEARRING

Head of 

Transformation



Agenda 

00 Introductions & updates from WFA

10 Future of Media Agency Remuneration

45 Q&A



The purpose of the WFA is to represent the interests of advertisers and to act as a  forum for 
legitimate contacts between members of the advertising industry. It is obviously the policy of 
the WFA that it will not be used by any company to further  any anti - competitive or collusive 
conduct, or to engage in other activities that could violate any antitrust or competition law, 
regulation, rule or directives of any  country or otherwise impair full and fair competition. 

The WFA carries out regular checks to make sure that this policy is being strictly adhered to. As 
a condition of membership, members of the WFA acknowledge that their membership of the 
WFA is subject to the competition law rules and they agree to comply fully with those laws.  

Members agree that they will not use the WFA, directly or indirectly, (a) to reach or attempt to 
reach agreements or understandings with one or more of their competitors, (b) to obtain or 
attempt to obtain, or exchange or attempt to exchange, confidential or proprietary information 
regarding any other company other than in the context of a bona fide business or (c) to further 
any anti - competitive or collusive conduct, or to engage in other activities that could violate any 
antitrust or competition law, regulation, rule or directives of any country or otherwise impair full 
and fair competition.

Competition compliance page



WFA is the only global network of marketers We are 100%  marketer  led. There are no platforms, 

agencies or media owners driving  our agenda.
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WFA Way

Chatham HouseOpen SincerePro- competitive

The Chatham House Rule: participants are free to use the information received, but neither the 

identity nor the affiliation of the speaker(s) may be revealed.



No limits to content



Events 

�‡ Webinars

�‡ Remote Forums

�‡ In- person Forums

�‡ Forum Connect

�‡ Global Marketer Week


