


Members

Marketers

Brands

FACILITATE: UBA Academy, 
Expert Community

REPRESENT: Selfregulation,     
Measurement, …

INSPIRE: UBA Trendsday, 
UBA Mediadate

CONNECT: UBA Christmass lunch, 
Executive Forum, Global Mktg 
Week, DMEXCO, …

Revenue growth: + 12%
• Mid-size advertisers
• Expertise members
• media 
• agencies

UBA, BY and FOR Brands

370



UBA ACADEMY
Build Marketing Expertise, 
Building short term value among mid-size advertisers



Expertise
Domains



UBA Academy

Video e-learnings :  basics in (digital) communication
Target: juniors, multi-functionals (Sales, HR, Legal, …)
Local media market development, Agencies training

Live Training on advanced, current topics (20 new/year)

Interactive workshops on skills 
Target: Advertisers only marketing department
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For Junior Talent
Basics in Communication

The best of on and off-line
Pre-work with Video e-learnings 24/7 

4 interactive workshops to activate knowledge



Expert Communities:
Where Advertisers only discuss current topics among
experts; Media & Agencies on invite only.

5 Expert Communities
1. Media

• Cookieless
2. Data & Technology

• Marketing Automation, Data Collection, Programmatic Buying, Affiliate 
marketing,…

3. Research Panels 
• Key voor Retail & FMCG

4. Research, Data & ROI - CMI
• Research on changing consumer habits, nudging, neuro-marketing, …

5.    Content Marketing 
• Storytelling, channels of communication



UBA Trendsday 17 03 2022 (1500 attendance)



Overview



HOW TO TURN WFA TOOLS INTO 
YEAR LONG INDUSTRY PROGRAM

Diversity & Inclusion Case in Belgium



Global WFA DEI SURVEY: top 4 survey responses globally

Agencies Advertisers Media agencies



Distributed by all associations as well as leading 
industry magazine: reach 10 000 people in Marcom

BUILD AWARENESS ON D&I 
JOURNEY IN TOTAL INDUSTRY





MONTHLY DEEP DIVE ON 1 ASPECT

Distributed with total industry coverage

Organise masterclasses: f.e. employer branding 




